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Significant growth recorded in

China

er generations.

Its Finger Language

campaign, for example, is one of the

Group’s latest achievements to draw

Driven by the fast expansion of
franchised stores in Mainland China,
TSL Jewellery (“the Group”) record-
ed satisfactory growth in the region
during the holiday seasons.
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Sales in Mainland China during latest stack rings.

Christmas, New Year and Chinese
New Year saw a remarkable
increase as compared to that of last
year. Thanks to a rapid development
of the Group’s franchised network,
sales contribution from wholesale
rose significantly on a year-on-year
basis. The Group is confident that
turnover from Mainland China will
continue an upward trend while it

experience,

remains cautious about Hong
Kong’s retail performance in the next
12 months.

more young consumers.
— the traditional theme
shown in many jewellery advertise-
is the key campaign
message used to promote the Group’s

Instead of

The Group also launched other innova-
tions to enhance customers’ shopping
including
displays and self-served ring try-on
stations — the first of its kind among
Hong Kong jewellers.

new window

With a challenging year ahead for all
Hong Kong retailers, the Group is taking
this opportunity to adjust its tactics in
order to better prepare for the market to
rebound. After proving that its new
strategies, such as targeting on younger

generation and store relocation, are on

In order to offset the decrease in
sales of high-ticketed items, the
Group has shifted its focus to young-

the right

track,

TSL Jewellery is

confident that it is ready to get through
rough times.
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new stores opened between December 2015 and February 2016

The Group has extended its footprint to 108 cities and the new ones

include :
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Nanchong, Sichuan Province P4)I|& 78 m
Ma’anshan, Anhui Province Z &% &1L ™
Dezhou, Shandong Province [LIE& &M
Jingjiang, Jiangsu Province ;T 7% %1
Xinxiang, Henan Province ji R4 #1408
Binzhou, Hunan Province j#55%& M/
Xiangtan, Hunan Province J#$if & /& m
Putian, Fujian Province {82 & B HA™

www.tS|j.com
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Store network coverage (B EMEES

Location No. of stores
Hh 2E JEHEE
(As of 29 February 2016
BE20165F28298 1t)
Mainland China Bt 270
« Seif-operated £ &/E 187
« Franchised H182/E 83
Hong Kong &8 28
Macau P9 3
Malaysia 553 F28 3
Japan B 1
Total 305
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Sustainable Development

TSL Jewellery Group bags Caring
Company Logos

The Group’s efforts in giving back to
society have been well recognised as
TSL Jewellery (H.K.) Co. Limited has
been awarded the 5 Years Plus
Caring Company Logo, while Tse Sui
Luen Jewellery International Limited
(“TSLI”) has also been awarded the
Caring Company Logo. The Group
has been cooperating with numerous
charitable organisations including
UNICEF Hong Kong. With the
successful launch of the “Your Little,
Their Mickle” campaign in December
2015, the Group is committed to
raising funds for UNICEF’s Water and
Sanitation Programme which helps
children in rural China access safe
drinking water and basic sanitation.
The TSL Foundation has also been
working with tertiary sectors in Hong
Kong in the past year yet again to help

_ ETETTEE.
caringcompany

Awarded by The Hong Kong Council of Social Service:
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Frequently Asked Questions

Q:How do you think
of the rental trend for
1H 20167
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support sustainable development of
the jewellery and creative industries.

Chairman Annie Yau Tse contrib-
utes to industry development

Mrs. Annie Yau Tse, Chairman of the
Group, was appointed a member of
the Jewellery Industry Training
Advisory Committee (ITAC) from
2016 to 2018 by the Secretary for
Education of Hong Kong to formulate
and implement a Recognition of Prior
Learning (RPL) mechanism for the
jewellery industry. Mrs. Tse will be
working closely with ITAC to contrib-
ute to the industry through her exper-
tise and experience.

She was also elected as a member of
the Quality Tourism Services Associ-
ation (“QTSA”) Governing Council
(Retailer Category) for 2015-2017. By
setting the highest levels in ethical
standards and promoting service
excellence, QTSA is committed to
looking after the interests and improv-
ing the standards and prosperity of
Hong Kong's retail and tourism-relat-
ed sectors.
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Hong Kong's retail industry is currently in an adjustment phase.
Though the rental price has already been declining, the overall
rent is still at a relatively high level. Therefore we expect a further
price correction. The Group will proactively discuss with proprie-
tors to attain rental reduction in certain stores. We also implement
a "store-for-store" strategy to steer our focus to areas where traffic
is more stable, such as shopping malls along MTR railways and
residential areas, eyeing more repeat sales from loyal customers.
As the rent for one store in prime areas can cover the cost of
leasing at least two shops of the same size in residential areas,
we expect the total number of stores will increase at the end of

this financial year.

Q: What is your view
on the retail market in
20167
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The ongoing slowdown of economic growth in China, impact of
the devaluation of RMB and other unforeseen global economic
circumstances, coupled with the sluggish retail market in Hong
Kong, will continue to pose uncertainties for the retail market
ahead. However, we believe that these market fluctuations are
cyclical and transitory. There are still business opportunities and
room for further expansion in the mass market. We have been
cautiously planning and carrying out relevant strategies, including
strengthening promotion with focus on younger consumer groups
and expanding e-commerce business platforms,

ourselves well prepared for challenges ahead.

Investor contact: Ms. Maggie Poon, Head of Corporate Communications
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TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with
limited liability) for reference and general information purposes only. it is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to
transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has been prepared using the information available to the Company at the time
of preparation. No representation or warranty (express or implied) is given as to the accuracy or compieteness of the information herein.
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