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Mainland operation continued as key
driver for TSL Jewellery’s total turnover

Tse Sui Luen Jewellery (International)
Limited posted a 5% growth from its Mainland
operation for the six months ended 31 August
2016 (the “First Half’) thanks to a rapid
network expansion, said the Group in its
2016/17 Interim Results announcement.

Accounting for over 60% of the Group’s total
turnover, Mainland business remained as the
main contributor in the First Half while same
store sales growth was at 1.5%. Among the
Group’s operation in the country, income from
the franchising business served as the key
driver, with the segment recording an acceler-
ated growth thanks to a fast growing network.

Another eye-catching development in the
First Half came from the Group’s e-business
segment. With two new platforms in place
during the First Half: Taobao.com and
Jumei.com, sales from this segment surged
by 5 times compared to sales from same
period last year. On top of the two new
channels and three existing ones, namely
T-Mall, JD.com and VIP.com, the Group will
continue to explore more new platforms.

Despite the current turmoil in Hong Kong’s
retail market that caused a drop in the
Group’s overall sales and profit, its gross
profit margin significantly improved by 3.1
percentage points to 48.6%. Key financial
indicators were also recorded at healthy
levels with net gearing ratio slightly
decreased from 59% to 58% and cash flow
improved during the First Half to support
future growth of the Group. The Board of
Directors recommended an interim dividend
of 1.5 HK cents per share, representing an
increase of its dividend payout ratio from
20.5% to 26.8%.

The Group will remain cautious towards the
outlook of 2017 as the challenging market
environment is expected to last for one year.
Nevertheless, it is also positive about perfor-
mance in Hong Kong in the second half thanks
to the holiday shopping spree for Christmas,
Chinese New Year and Valentine’s Day.
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(from left) Mrs Annie Yau Tse, Chairman and
Chief Executive Officer and Ms Estella Ng, Deputy
Chairman, Chief Strategy Officer and Chief
Financial Officer
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TSL Jewellery announced early redemp-
tion of convertible bonds

The Group announced that it early redeemed
all of the convertible bonds due April 2017
from CDH King Limited on 29 November 2016
in the aggregate principal amount of HK$250
million together with all interest accrued and
outstanding up to the early redemption date,
and a redemption premium. After the said
early redemption, no convertible bond will
remain outstanding. Mrs. Annie Yau Tse,
Chairman and Chief Executive Officer of the
Group, said, “Upon completion of the transac-
tion, the Group is now entering into another
new milestone. We will continue to enhance
our competitive edge and deliver higher
returns to shareholders.”
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Operational Focus

31

new stores opened from September to November 2016
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The Group has presence in 112 cities and the new ones

include :

KEERMAFEERXES 12 @ET - &

T E Z Jixi, Heilongjiang Province
JARE R Luohe, Henan Province

A& BAE Kaifeng, Henan Province

ER LN Meizhou, Guangdong Province
@481 Zhangzhou, Fujian Province

7T 784 £ Shangrao , Jiangxi Province
ZHE L E Anging, Anhui Province

www.tS'j.com

Store network coverage £ B HERREE

Location No. of stores
2k JEHER
(As of 30 November 2016
#ZE20165E11830H)
. Mainland China #E R 316
186 :
EF%E Ejﬁkﬂj_@'% Self-operated B /& 201
Franchised Z125/% 115
Hong Kong & 26
Macau 9 3
Malaysia 527 T8 4
Japan BZA 1
Total 350
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Sustainable Development

Sales channel expansion amid retail slump in
Hong Kong

Regardless the current lacklustre retail market in
Hong Kong, the Group is taking this opportunity
to consolidate its sales network. Apart from
adding a new store earlier this month in Times
Square in Causeway Bay, a major shopping
district in Hong Kong, it targets to open one more
shop this financial year to broaden its sales
network in the city if the location and rents meet
the Group’s expectation.

It is also planning to open another one to two
more stores in Malaysia next year should
opportunities arise. Mainland China will remain
as the key contributor of the Group’s total
turnover and shop opening momentum in the
country will be maintained in the forthcoming
years with an aim to expand the franchising
network. More online platforms will be added as
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More collaborations with international designers
to offer unique retail experiences

The Group will seek more opportunities to cooperate
with international designers to launch more crosso-
ver collections, and the collaboration between the
Group and Christine Keller, an American handmade
jewellery designer, is one recent example. T o s
This new collection, which features jewellery made 7 AR E A

with gold and colourful aluminium wires, enables Z A E - £EEFERFENER Ao HH
consumers in China and Hong Kong to enjoy the :%—Z=mME /5 - PEANMEKENBEEE
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The collaboration with this talented designer based =
in West Virginia in the United States — who is famous
for utilising different materials to create handmade
jewellery with unique styles — marks the beginning of
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(from left) Mr Tommy Tse, Deputy Chief Executive
Officer, and Ms Christine Keller, American handmade
Jewellery designer

New store in Times Square, Causeway Bay,

Hong Kong (Z#E) FBIB|TT AR HEIE ST A BB F(E R B
BB G (T R =1l Christine Keller

Frequently Asked Questions

Q: How was the The Group’sthree major e-business platforms achieved satisfy- £EM=KEFEHEFAEE T —HREAE
performance of the ing results on Singles’ Day as sales surged by over 600% from PR - BHEHETEIRST CFEBIR600% iR
Group’s e-business on last year. Traffics to our online platforms jumped by nearly %{Eﬁ%@ﬂﬂk? & MEBERRMA T8
. ) seven times compared to the same period last year. With {t %&* ﬁm%&%ﬂlﬁiﬁi EmER RS E

Singles Day (11 approximately 10,000 items shipped to buyers on that day, the 6.27% @ £E 2 HZE110,0001F b -
November)? Group’s payment conversion rate* on T-Mall reached 6.27%, E4F%+— EXZH%ﬁAE’J%E&@EU%EEF
the highest among the four largest jewellery brands in Hong %Ii*@ CHA SFEERERNMEREHREE

BEFARE+ Kong. Furthermore, the Group was among the top rankers on BB RNINTERE @A o

major e-platforms in terms of jewellery sales. For example, we
were ranked number one on VIP.com — where the Group
launched its Singles' Day campaign for the first year, outshining

all other domestic and international jewellery brands.
*payment conversion rate represents the ratio of number of buyers to number of visitors
during a specific period of time
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Q: What is the Group’s
view towards local
retail market for 2H
2016 and 2017°?
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Investor contact: Ms. Maggie Poon, Head of Corporate Communications

The retail industry in HK is currently undergoing a self-adjustment
and will remain challenging for the next 12 months; therefore, the
Group is cautious towards the outlook of 2017. But as three major
holidays, including Christmas, Chinese New Year and Valentine’s
Day, all fall in the second half, we are confident that local sales
performance of the Group in 2H16 will outpace that of 1H16 due
to the unleashed purchasing power from holiday shoppers. The
Group will also introduce limited-time offers to consumers who
are in search of their seasonal gifts. Meanwhile, we are also
taking this opportunity to consolidate and optimise our store
network. Recently, the Group opened a new store in Times
Square, Causeway Bay, and plans to open another one in Hong
Kong if the location and level of rents align with the Group’s
expectation.
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Tel: (852) 2355 5661 Email: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disciaimer: This report was prepared by Tse Sui Luen Jewellery (international) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with
limited liability) for reference and general information purposes only. it is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to
transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has been prepared using the information available to the Company at the time
of preparation. No representation or warranty (express or implied) is given as to the accuracy or completeness of the information herein.
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