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Corporate News

Striding Ahead Step by Step in the 30th
Listing Anniversary

2017 marks the 30th anniversary of listing for
Tse Sui Luen Jewellery (International) Limited
(“TSL Jewellery” or the “Company”, together
with its subsidiaries the “Group”) as the
Company went public on June 30, 1987. What
makes this year even more special is that the
founder of the Group, Mr Tse Sui Luen, also
celebrates his 80th birthday.

The long-established brand “TSL | H#iEmf"
grows alongside Hong Kong and is also one of
the first Hong Kong-based jewellery brands to
expand to the international market. As the
founder of the Group with the nickname
“Great Master in Jewellery Craftsmanship”, Mr
Tse Sui Luen has devoted himself to the
jewellery industry for nearly 70 years. Experi-
enced various challenges within the field and
witnessed changes of an era, 80-year-old Mr
Tse Sui Luen has since become an industry

model to look up to and a living legend in Hong
Kong. Mr Tse Sui Luen has already passed on
the torch, together with his “undefeatable”
fighting spirit and values, allowing the Group’s
businesses to flourish further.

Mrs Annie Yau Tse, Chairman and Chief Execu-
tive Officer of the Group, expressed, “2017 is
the Group’s 30th anniversary of listing which
represents a new milestone. The concerted

effort of every staff member and selfless e

contribution of Mr Tse Sui Luen, together with
his unrelenting fighting spirit, have made the
achievements of the Group today a reality.
Going forward, we will continue to improve
ourselves and hope to pass down the ‘Hong
Kong spirit’ of Mr Tse Sui Luen.”

FY2016-17 will be another significant milestone
in the development of TSL Jewellery and the
Group is determined to bring the brand to a next
level and ultimately maximise shareholders’
value.

Mr Tse Sui Luen, an industry model and a living legend in Hong Kong, celebrates his 80th birthday.
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TSL Jewellery was listed on the Hong Kong Stock
Exchange in 1987 and became the largest local
Jjewellery exporter at that time
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Operational Focus

25

new stores opened from December 2016 to February 2017
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The Group has presence in 112 cities and the new ones

include :

SEERMAHEEREES 112 EET - EhHERTEE -

ST#F4& % Huaian, Jiangsu Province
JAEE B . Shangaiu, Henan Province
Z 4 =N Haozhou, Anhui Province
1L 78E B3k Yuncheng, Shanxi Province

www.tS|j.com

Store network coverage £ B ERKEE

Location No. of stores
b2k JEHEE
(As of 28 February 2017
#ZE201752H28R)
Mainland China # Bl it 330
Seif-operated £ &/& 198
« Franchised M28/& 132
Hong Kong &8 28
Macau J&F9 3
Malaysia 55 2R 458 4
Japan BZX 1
Total A% 366

(© Tse Sui Luen Jewellery (International) Limited. All rights reserved.
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Sustainable Development

Cautiously planning ahead amid - SETEEE BESERR

recovering HK retail market ® TErEY %@ET—\Z&‘ ZEMBHBBT - HIRPIRE
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Whie Hong Kongs refail sector has Qg2 L ERRSOIE AR E A DRI BERS

shown some signs of stablisation, TSL o/ ’:3: Y BB T e RS RATE RTEE RS T —MF s - R

Jewellery s also taking this opportunity to g™ Vo)) 2017FS ALY ML B AR —HE 492,000

enhance its store network in Hong Kong @T @ A= EHREIDE o

with its ‘store-for-store’ strategy. In N T g S o — [E—
December 2016 and January 2017, the A new gold series were launched during Chinese SREIL M A TR B 2 X T RIS AR

New Year and received much positive feedbacks RS SE P RRHER R SR RS E

Group opened two New Stores reSpective- o g gear e gme vy 2 21 prsmp oo pegry FRSHEREYE - 5 (RN [HRE] it
ly in Times Square, Causeway Bay and  maza ERIER - BRBESNSE A SRS | B r—f
Whampoa, Hung Hom. The Group also M EEFEHSEERIESYRIEGEYE

plans to open another store which will Mrs Tse said, stressing that thanks to various ~ 10-15% - EEP?inﬁE@/WTﬂWafETm 20% °
cover approximately 2,000 square feet in  successful marketing campaigns and promo- -
New Town Plaza, Sha Tin, in May 2017.  tions, the Group recorded single-digit
same-store-sales growth (SSSG) in Hong
Kong during the Chinese New Year while
foot traffic and sales performance in Hong
Kong and Macau were better than expected.

“Our ‘store-for-store’ strategy has been
well implemented and the progress of
shop opening is in line with the Group's
expectation,” said Mrs. Annie Yau Tse,
Chairman and Chief Executive Officer of As the Group is celebrating its 30th listing
the Group, stating it is taking this opportu- anniversary, it will strengthen its product
nity to penetrate into high-traffic key collections to increase the brand’'s affinity New store in Whampoa S1872EEE

shopping areas, such as Times Square, among consumers and differentiate itself

when the rental market is undergoing from peers. After the successful launch ofits ~ S4) + RETEARR - EE WA RE 5 E5E15 B A 80
some adjustments. The Group expects a Contemporary Art Jewellery collection by & & FEREHNARMKIHEBRIEE - HARRULIE
10-15% lease reduction this year while American designer Christine Keller, the BN EBERFTERETHITHZIEMSHEEMERE
renting a street store can even save up to  Group will continue to reinforce its market B o #5838 : [2017F MRS ERERS) - B3N

20% as compared to its last contract. positioning by bringing more unique retail E R B R - |
i i m= R LHEA
“Market conditions in 2017 will remain €XPerience to the Igcal mark.ets in Hong IEELW :-35@25” I;r JE/‘il?\UJDEﬁEE;H
: , Kong, Macau and Mainland China. LASE NSRRI S| 1 - Wi Z RIS BEmR o #EER
volatile and we are well-prepared for that, PhER BB Christine Kellora et FRIDEH [348  f
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Frequently Asked Questions

Q: How was the sales During the Chinese New Year, the Group recorded single-digit 4 2 /&E#EHR/EHHN A REE

performance of the Same-store-sales growth (SSSG) in Hong Kong and sales from the first & & #8E5X A - %ﬁ%,ﬁﬁ?ﬁﬁ%zﬁ
Grou during Ve days were slightly better than last year, exceeding the Group's expec- EREEHEE iﬁih%ﬁ" & o ¥— - £
P 9 tation. Foot traffic in Hong Kong and Macau was satisfactory while many ) T i) A4 & 58 8 2= 4 [F 21 5 6 4 1

Chinese New Year? . stomers were after gold products. In order to cater the increasing ﬂ/\% Eﬁuigéﬁfﬁgi&?i ° 72
demands for wedding related items in the peak season, the Group has E@E' gfl %\‘EE—T-E* T ljﬂﬁﬂi%
. launched several campaigns and cash rebate promotion on wedding Wuﬂmg@ﬁ%%u&;@%?
EERAIBENEEBFH bands and engagement rings, and a 62% discount on craftsmanship fees _E_EE;%E{E%Q%K&M ¢§]E
FEEFHERIBAMT ?  on wedding gold items. §|J§%)\]@ > %ﬁﬂfg ﬁﬁéﬁ£¢ B
In addition, the Group attained impressive results in its Mainland China %Eﬁ%ﬁfﬁ%ﬁ% n 35%5!5 it
operations as it saw a double-digit yoy growth during the first four days of . s : =
; . e EE o MRS ERGEHE ST
the Chinese New Year, mainly from its jewellery sector. Thanks to the ERlEE STy R ED
. ) e m-HEREESELE - KES
increasing number of stores, satisfying sales performance was also A o
achieved in franchising business with high double-digit sales growth. -

Q: What'’s the Group’s During 1H FY2016/17, sales revenue from Mainland China accounted for E Al + 5 [ (9 ith 85 & 5 i (4 & B 2
plan for its business in 60% of the Group’s total turnover and it is believed that the percentage will #8575k - AR{=AR ARG L H%?E%*
the Mainland China?  [urther increase as the appetite for luxury jewellery for personal use in HEH o f.ﬁqiﬁmﬁ@ﬁﬁ‘:ﬁéﬁa@
) Mainland China from the rising middle class will remain strong, becoming ﬁ 5 Fﬁ%iﬁﬁb?’]ﬁﬁxﬁw‘?ﬁ(ﬂ
the driving force for jewellery consumption. Franchised stores will continue %E;iiftii;,é ? %@i%ﬁg
- to be the key growth engine in Mainland China and the ratio of self-operat- =2/= 1N #53 " 7
SEEAMTHIEER ed stores and franchised stores is expected to reach 3:7. The Group is E’q:}iiaﬁ\ $ KRB %E*ﬂﬂﬂﬁ”ﬁﬁﬁ
BEE? now on track with its expansion plan mentioned in last May to open at least ;Hf%iéjg‘jtt B °fﬂﬁﬁj§t§¢5ﬂ
100 franchised stores in the next two years. It achieved over half of the ﬁfgé X@fj\jﬁgg};? 6<117099IE
target in FY2016-17 and this momentum shall be maintained this year. O @ p B ,fﬁﬁ jFTLAJ: ) %\E%E
Meanwhile, the Group will continue to explore more online platforms and R B E T

expects e-business channels to grow at a fast pace. EETHRELL B RELEETHE
BREMERFZRIBRE
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Investor contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disciaimer: This report was prepared by Tse Sui Luen Jewellery (international) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with
limited liability) for reference and general information purposes only. it is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to
transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has been prepared using the information available to the Company at the time
of preparation. No representation or warranty (express or implied) is given as to the accuracy or completeness of the information herein.
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