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TSL Jewellery Launched The Signa-
ture Collection to Highlight Unique
Designs and Stunning Craftsmanship

After the launch of the Signature Collec-
tion, Tse Sui Luen Jewellery (Interna-
tional) Limited (“TSL Jewellery” or the
“Company”, together with its subsidiar-
ies the “Group”, HKSE stock code: 417)
once again illustrated its efforts in apply-
ing craftsmanship.

With the brand positioning of "Trendset-
ting Craftsmanship", TSL Jewellery is
poised to bring flawless designs to its
customers and the launch of RAIN-
DROP and ETERNITY under the Signa-
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The settings are handcrafted to match
each diamond, so they are perfectly
aligned for a mirror smooth surface.
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the new ones include : Mainland China # B3 349
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Extended Retail Network in Hong Kong New store to strengthen Wedding Expert MMRZEMBLURFAXMTZLEE
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shops opened their doors in April
and July respectively.

stores, this new one is also staffed | 2t ik
with experienced Wedding Ambas- T wal iy Jrk
sadors. Other than providing profes- ‘
sional advices on wedding-related
enquiries, they also assist brides and
grooms-to-be in choosing the jewel-
lery pieces that best fit the wedding
gowns on the big days.

Grand opening event to showcase magnifi-
cent craftsmanship

A ribbon-cutting ceremony was
held in July to celebrate the grand
opening of the new shop in Shatin
New Town Plaza, featuring
renowned singer and superstar, Mr.
Alan Tam — who is named as “the
Headmaster of Cantopop Industry”.
The impressive crowd at the event
were amazed by a special live
presentation of a diamond setting
process. A craftsman from the
Group demonstrated how to set
diamonds into an ETERNITY ring,
showcasing the excellent crafts-
manship of The Signature Collec-
tion to the audience and VIPs via a
camera attached to the micro-
scope.

Ribbon-cutting ceremony for the new store in Shatin New Town
Plaza (from left) Mrs. Annie Tse, Chairman and CEO of the Group,
Mr. Alan Tam, renowned singer and superstar in Hong Kong,

Mr. Tse Sui Luen, Founder of the Group, representative from Sun
Hung Kai Properties, and Mr. Tommy Tse, Deputy CEO of the Group
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Frequently Asked Questions

Q: While the retail market According to the statistics of retail sales released recently in #£:1 B AMHIANESEHESIELRE - TN
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market and will launch seasonal promotion programmes to PARIBSHE
boost sales.

Q: Howis the Group’s sales Benefitting from the two newly opened stores in Shatin New S ENEBEDHFWHTES © LA NITEA

performance in  recent Town Plaza and Yuen Long YOHO Mall, as well as the YOHO MallfZZ5eMR#ERE » ML IFE
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returned to positive, while the sales of different products have ~t#'T 77 >=7&
also achieved satisfactory results.
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