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Enhancing Effectiveness to Strengthen
Competitive Edges

Tse Sui Luen Jewellery (International)
Limited (“TSL Jewellery” or the “Company”,
together with its subsidiaries the “Group”,
HKSE stock code: 417) recorded an
increase in sales for the six months ended
31 August 2017 (the “Period”) by 11.8% year
on year to HK$1,733.5 million amid a
stabilised retail environment in Hong Kong.
lts profit attributable to owners of the
Company also rose by 48.9% to HK$17.5
million. Earnings per share for the Period
were 7.1 HK cents, and the board of
directors of the Company resolved to
declare an interim dividend of 2.1 HK cents
per share.

The Group has embarked on a campaign of
refining its store portfolio by adopting the
“store-for-store” strategy. While taking the
opportunity of a gradual drop in retail rents,
the Group penetrated into two more
high-traffic shopping arcades in Sha Tin
New Town Plaza and Yuen Long YOHO
Mall during the Period. The turnover of the
Group’s business in Hong Kong and Macau
recorded an increase of 5.3%, with the
same-store-sales growth of retail chain

stores returning to a positive growth of 3.6%.

Adhering to its effective franchise model, the
Group continued to benefit from the
business in Mainland China, which
remained as the main growth driver and
accounted for over 60% of the total turnover.
E-business sustained its upward trend and
saw a continuous growth of 33.3% during
the Period. On the Chinese Valentine’s Day
(i.e. 28 August 2017), its major e-business
platforms achieved an encouraging result as

sales surged by 30% year on year.

With a promising decrease in its net gearing
ratio further from 58% on 31 August 2016 to
50% on 31 August 2017, the Group also
succeeded in sustaining a healthy inventory
level as well as cash and cash equivalents
during the Period. These equipped the
Group with a stable financial foundation for
long-term development.

"Given the stabilised retail environment
where the L-shaped trend is going to remain,
we will continue to refine our sales network
and reinforce our market position as a
Wedding Expert. We will proactively
introduce more signature products with
Trendsetting Craftsmanship so as to
enhance product assortment and brand
differentiation. The Group will also continue
to work with various jewellery designers to
create more crossover collections and bring
refreshing ideas and shopping experience to
its customers. By building on our competitive
edges and enhancing our effectiveness, we
will strive to create better returns to our
shareholders, stakeholders and the commu-
nity,” concluded Mrs. Annie Tse, Chairman
and Chief Executive Officer of the Group.
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(from left) Mrs. Annie Tse, Chairman and CEO, and
Ms. Estella Ng, Deputy Chairman and Chief Strategy
Officer & CFO of the Group
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Operational Focus
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new stores opened from September to November 2017
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The Group has presence in 122 cities in Mainland China and

the new ones include :

SERDE AHHERGES 122 EHRT -

Yanshi, Henan Province ;A& BT T
Jingdezhen, Jiangxi Province L 75%&
Datong, Shanxi Province LLI78& KE™
Beihai, Guangxi Province B4 1L)8m
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Store network coverage £ EHERKES

Location No. of stores
1h 25 JEHEE
(As of 30 November 2017
BE2017F11H30H)
. Mainland China 4 Bl A3t 359
F AR TR Self-operated  FEE 192
Franchised — J128/& 167
Hong Kong & Macau 33
EBREM
Malaysia 552858 4
Japan BHZ 1
Total 2 397
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Sustainable Development

New Mix & Match Line to Target Young Ladies

As a trendsetter in the jewellery retail market,
the Group strives to launch products with
stylish designs to complement modern
women's lifestyle with international perspec-
tives. The KUHASHI Collection, the Group’s
latest mix & match line designed by Hitomi
Matsumae, Designer of CORE JEWELS - a
Japanese fine jewellery brand owned by the
Group, is poised to bring a touch of refined
details in Japanese style with simplicity and
elegance to young ladies.

Named after the ancient Japanese word for
‘Refinement with Dedicated Details”, the
KUHASHI Collection features a wide selec-
tion of jewellery items ranges from necklaces
to bracelets to earrings. All coming in with
different designs, styles and lengths, this new
line allows young ladies to mix and match
different jewellery pieces to showcase their
own style in all occasions, regardless for work
or for leisure. This new collection is another
step the Group took, after its well-received
NOVA Collection, to expand its market share
by attracting younger generations.
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KUHASHI Collection marks another milestone for bringing international perspective to the Group’s

Jjewellery products

New Approach Brought Sustainable Growth on
Singles’ Day

Owing to a more profitable and sustaina-
ble business model, the Group sold a
larger amount of jewellery products with
higher prices on its major e-platforms on
11 November (also known as the Singles'
Day). While gross profit enjoyed a
double-digit growth, its gross profit
margin went up several percentage
points at the same time. Also on an
upward trend were the Group's average
selling price, which recorded a
double-digit increase, and the largest
voucher size, which went beyond
RMB30,000 on the biggest online

shopping day in Mainland China.
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Frequently Asked Questions

As we are approaching the traditional peak season of the
retail industry, the Group is ready to greet all the holiday
shoppers with its Annual Sales campaign kicked off last
month. On top of this, we also launched limited-time offers
to help consumers in sourcing gifts to reward themselves
or for their loved ones. Meanwhile, as we see more gentle-
men proposing during the festive season, we will strength-
en our wedding campaigns with specially designed
limited-time promotions on wedding-related

Q: Will the Group launch any
special promotions for the
upcoming festive season?
SEESERREEEIZRMNE B
i S IESEE) ?

products,
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Tails of Heart — another Japanese style collection —
were launched concurrently and can mix and match with
the KUHASH! Collection
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jeweller and value-added consultancy services.

Q: What was the reason behind
a decrease in gross profit and
gross profit margin, and a nega-
tive same-store-sales growth
(SSSG) in Mainland China for
the Period?
EEAMEAHBENNEF
RIPERTHK? PEAMZ
EESHETFFRER?

Investor contact: ir@tslj.com

The decrease in gross profit and gross profit margin were
resulted from an increase contribution from gold products
and franchised business, which bears lower profit margin.
A negative SSSG in Mainland China was due to the effects
from shifting stores from declining department stores to
rising shopping malls have not yet emerged. We will speed
up such process and expect the SSSG in Mainland China
return to positive in the future.
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TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with
limited liability) for reference and general information purposes only. it is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to
transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has been prepared using the information avaifable to the Company at the time
of preparation. No representation or warranty (express or implied) is given as to the accuracy or completeness of the information herein.

b% Please consider the environment before printing this newsletter.
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