Robust Performance during the Golden
Week Holiday
The peak inbound tourism period of the
National Day Golden Week holiday was
further boosted this year by the official
launch of the Guangzhou-Shenzhen-Hong Kong
Express Rail Link. Thriving on the influx of
tourists, which recorded an increase of 19.9%
year-on-year, the local retail industry showed a
strong performance. Benefitted from the
optimistic consumer sentiment, Tse Sui Luen
Jewellery (International) Limited (“TSL
Jewellery” or the “Company”, together with
its subsidiaries the “Group”, HKSE stock
code: 417) achieved robust sales growth
during the period in line with its expectation.

with new store openings in Diamond Hill,
Hong Kong and Genting Highlands,
Malaysia, which significantly expanded its
business portfolio and broadened its
international presence.
The new Diamond Hill store, situated in
Plaza Hollywood in the centre of Kowloon,
will benefit from the high-traffic of daily
local visitors from the large surrounding
residential area.

The new store at SkyAvenue, Genting
Highlands Resort in Malaysia, a market in
which the Group has been operating for
over 20 years as the first Hong Kong
jeweller, highlights the Group’s vision to
In order to capitalise on the business
optimise its network in Malaysia.
opportunities during the Golden Week, the
Group has launched various limited-time Mrs. Annie Tse appointed as Chairman of
promotions including offers on craftsmanship the Hong Kong Retail Management
fees of gold jewellery and diamond rings. The Association
promotions and the drop in gold price have The Group is delighted to share the news of
propelled gold jewellery to become the period’s the appointment of its Chairman and CEO,
best-selling product. On the National Day Mrs. Annie Tse, as the new Chairman of
alone, the sales turnover of the Group’s retail The Hong Kong Retail Management
businesses in Hong Kong and the same-store Association. Honoured by the appointment,
sales of retail chain stores both obtained Mrs. Tse pledges to continue strengthening
promising double-digit growth, most notably in the Association’s position as the leading
the stores located in core tourism districts. The retail trade organisation in Hong Kong.
average selling price per voucher was also
kept up at the over HK$10,000 level.
Looking ahead, TSL Jewellery will continue to
endeavour to maintain the momentum of sales
growth in the upcoming holiday season by
deploying a strategy of product mix enrichment, customers’ experience enhancement,
and launch of various promotions, in order to
capture opportunities and to offset the effects
of the US-China trade war and interest rate
hikes.
Expands Footprint in Asia with New Store Mrs. Annie Tse, Chairman and CEO of TSL
Jewellery, was appointed Chairman of the
Openings
Hong Kong Retail Management Association
The Group has demonstrated its determination
to establish a stronger foothold across Asia

Actively
Elevates
Performance

Environmental efficiency by reducing energy consumption
in retail stores and production units in Hong
The Group prides itself on being a responsible Kong and Mainland China by replacing the
corporate citizen. It has been actively elevating traditional lighting systems with energy-saving
its environmental performance in its lights and switching off external lights at preset
business operation, having implemented an times. Efforts in resource management saw the
environmental protection and cost saving Group establishing waste and water
program since 2015 to minimise its impact management policies for waste disposal
and resource conservation. The Group has
on the environment.
likewise focused on emission control,
Dedicated to Energy Efficiency, Resource
striving to cut emissions in the production
Management, and Emission Control
process and launching sewage and air
The Group has put emphasis on energy pollution treatment projects.

The Group was awarded Platinum Award by the
Environment Bureau of Hong Kong in 2018 for
continued support to the Charter on External Lighting

The Group’s 2017/2018 Environmental, Social,
and Governance Report, which has been published
digitally to practise its paperless initiative, has been
uploaded on its official website (please click the
photo to access the full report)

The Group continued to participate in the Green Office
Awards Labelling Scheme, the 4th consecutive year in
a row, and was granted the “Green Office” label and the
“Eco-Healthy Workplace” Award from the World Green
Organization

Q: With the launch of the
Guangzhou-Shenzhen-Hong
Kong Express Rail Link in
September and the Hong
Kong-Zhuhai-Macau Bridge
this month, what is the
Group’s forecast on the retail
market?

The market environment has improved since September
2017 and the number of tourists visiting Hong Kong from
Mainland China has been on the rise, leading to a
recovery in the retail market. Along with the new
infrastructure initiatives, visible increase in visitor arrivals
and stimulated demands for Hong Kong goods and
services will contribute to a positive outlook for the local
retail market. The Group remains cautiously optimistic
about the market and anticipates its progress in an
L-shape.

Q: Does the Group expect any
impact of US-China trade war
and interest rate hikes on the
Group's business?

Market sentiment and domestic consumption intention will
be affected to a certain extent if the trade tensions persist.
The Group will strive to enrich product assortments,
enhance customer experience in our retails stores and
adjust business strategies in a timely manner in response
to the changing market conditions. In addition, the
Group’s management has taken the potential impact of
interest rate hikes into account when formulating future
plans, and has also prepared risk management and cost
saving measures to counter the effects.

