Robust Development with Extraordinary
Refinement
Tse Sui Luen Jewellery (International) Limited
(“TSL Jewellery” or the “Company”, together
with its subsidiaries the “Group”, HKSE stock
code: 417), recorded an increase in net profit
by 38.9% to HK$24.3 million for the six
months ended 30 September 2018 (the
“Period”) as compared with the six months
ended 31 August 2017 (“Year 2017/18”) while
its turnover rose by 10.2% to HK$1,910
million as compared with Year 2017/18.
Earnings per share attributable to owners of
the Company for the Period were 9.8 HK
cents. The board of directors of the Company
declared an interim dividend of 4.8 HK cents
per share.
Solid Performance in Hong Kong and Macau
Markets
Coupling the effects of the growing number of
tourists visiting Hong Kong and Macau from
Mainland China with the results of the
“store-for-store strategy” implemented over
the past years, the Group’s retail businesses
in Hong Kong and Macau recorded an

increase of 15.3% in turnover and the
same store sales growth for all businesses in this region was up by 14.8% during
the Period. In addition, the steady rise in
the number of tourists with strong spending power from Mainland China visiting
Macau also brought notable result, with
the Group’s business in Macau achieving
an increase of 8.7% in turnover during the
Period.
Mainland
China
Market
Maintains
Significance
The Group’s retail business in Mainland
China continued to play an important
part in its overall performance, which
accounted for 37.3% of its total turnover
during the Period. The Group’s retail
business in Mainland China maintained an
upward trend with a modest increase of
4.2% in turnover for the Period while the
same store sales growth is expected to be
further improved by continuous efforts in
network optimisation in this region.
The Group recorded a year-on-year
growth in turnover of 12.8% in its
e-business through efforts in promoting
its e-business platforms during the Period.

Looking ahead, Mrs. Annie Tse, Chairman
and Chief Executive Officer of the Group,
is confident the Group’s business will
continue to thrive amidst changing market
conditions. “International factors have
cast uncertainties in the retail market, but
with our outstanding product portfolio and
efficient business strategies, we are
confident
of
the
Group’s
future
development and will take a cautious
(From left) Mrs. Annie Tse, Chairman and CEO
and Ms. Estella Ng, Deputy Chairman, Chief Strategy approach in our major operating regions,
Officer and CFO
namely, Hong Kong and Mainland China,”
Mrs. Tse said.

Auspicious Prospects for CNY
Despite the substantial market volatility
witnessed in the fourth quarter of 2018, the
Group’s performance during Christmas 2018
was gratifyingly at a similar level as 2017 in
terms of sales to customers, ASP per voucher
and same-store sales growth. To usher in the
Year of the Pig, the Group has launched a
series of golden pig products such as
necklace, pendant and decoration; in addition,
customers reaching the spending target will be
rewarded with golden red pockets. Although
the future is fraught with challenges, the Group
believes the overall sales performance during
the Chinese New Year period will remain at a
similar level as last year.

The Group newly launched pig products and red pockets made with pure gold for customers

Expand Footprint
Strategically
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To capture the market opportunities in the long
term, the Group has newly opened a store in
Metro City Phase II, Tseung Kwan O, a
high-traffic shopping mall in Hong Kong.
Tseung Kwan O has seen the completion of
a number of residential property developments
in recent years, which is driving the
population growth in the area. The
Group believes the new store in Metro
City Phase II will benefit from the solid
demand from the growing number of
local residents.

New store grand opening in Metro City Phase II,
Tseung Kwan O

Q: What is your outlook for According to the latest statistics from the Hong Kong government, the value of sales of jewellery, watches and clocks, and
2019?

valuable gifts decreased by 4.9% in December 2018
compared with the same period in 2017. The Group believes
the industry will be put under pressure in the first half of 2019
and looks forward to positive factors that may emerge in the
second half. A full market recovery is likely to be protracted.
The Group will closely monitor the situation and take a
prudent approach in our major operating regions in 2019.

Q: How is the Group’s store
opening plan progressing? How
is the rental renewal? Did the
rental price drop significantly
due to changes in the market
condition?

in

The Group will continue the “store-for-store strategy” and
operate in favourable locations with high volume of
visitors while being watchful of the market situation to
evaluate our strategy. The Group is looking for
opportunities to expand its footprint in the residential
areas. For the six months ended 30 September 2018, the
rental expenses have dropped by 10.5% compared with
the same period in 2017. The Group believes rental rate
will increase moderately by 2-3% in 2019.

