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Corporate News

United as one to face the COVID-19
pandemic

The ongoing COVID-19 outbreak has
taken a heavy toll on the retail industry,
dealing a severe blow to the global
economy. To mitigate the economic
fallout from the global pandemic, Tse Sui
Luen Jewellery (International) Limited
together with its subsidiaries (“the Group”)
has been implementing various measures
actively since the onset of the outbreak in
order to improve operating efficiency and
save costs.

The Group has been conducting
negotiations with landlords for further
rental relief or reduction which have helped
improve its cost effectiveness to a large
extent. It has also streamlined its business
operation to minimise all costs and
expenses, and is restructuring its retail
store network including store closures to
maintain profit contribution at a sustainable
level. With the above measures, the Group
is well-positioned to weather the current
unfavourable environment.

In accordance with the Chinese
government's  appeals in fighting
COVID-19 pandemic, the Group closed
approximately 60% of its self-operating
stores temporarily in mid-February. Given
that the outbreak in Mainland China
appears to be contained, the Group has
reopened its Shenzhen Office in March
while Panyu factory has
operations in April. Currently, most of the
Group’s self-operating stores in Mainland
China has been reopened.

As a socially responsible company, the
health and safety of employees and the

resumed

community-at-large remain the Group’s
top priority. Apart from increasing the
magnitude and frequency of cleaning and
sanitation of all its offices and stores, the
Group has also encouraged back office
staffs to work from home. To avoid putting
frontline staff at risk, the Group would keep
monitoring the situation before making
decision on when to reopen the remaining
stores.

The Group will continue to be alert to the
changing conditions, and at the same time
keep implementing its stringent cost
control measures and effective risk
management. When the pandemic comes
under control, the Group is confident that it
will be able to leverage its trendsetting
craftsmanship, diversified product range
and unique customer experience to
continue serving its customers well and
generating positive value for the
stakeholders.

The Group has been actively taking precautionary
measures against the outbreak. Apart from strengthening
cleaning and sanitation, disinfection supplies are also
available to customers.
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Operational Focus

11

new stores opened from January to March 2020
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Location
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The Group has presence in 130 cities in Mainland China
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Store network coverage £ EHEREEE

No. of stores
JEHEE

(As of 31 March 2020
HZ%20203831H)

Mainland China F B it 445
Self-operated A EE 192
Franchised IEEE 253
Hong Kong & Macau 32
BBREM
Malaysia 55 2R #5528 6
Japan B 1
Total #A2} 484
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sSustainable Development

Social Responsibility and Staff Development

The Group is dedicated to the sustainable development of the communities where it operates and its
people.

For community engagement, the Group continues to actively support and participate in charitable
activities in Hong Kong and Mainland China organised by non-governmental organisations,
including Christian organisations and social enterprises, by means of donation, sponsorship and
volunteer work. The environment, new immigrants and poverty alleviation are the three focus areas,
while children and youth are the target audience of the Group’s community initiatives. On the other
hand, the TSL | #{}5# Foundation, a trust with the primary goal of supporting the sustainable
development of the jewellery industry in Hong Kong, will continue to nourish the artisan heritage of the
Group and transfer jewellery knowledge for the betterment of the industry.

For its people, the Group attaches importance to human resources with a mission to foster a respectful
and caring workplace which respects employee rights and interests, embraces equal opportunities,
safeguards health and safety, and emphasises training and development opportunities. To serve the
training needs for business development and day-to-day operations, the Group regularly organises a
series of training programmes for employees of different working levels and roles. Despite the
decelerated domestic economic growth, the Group remains dedicated to retaining the talents, who are
always its valuable asset.
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The Group held workshops for its employees in
Mainfand China, to share its corporate cuiture and
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The Group hosts company-wide social gatherings for staff every year.
The theme of last year's annual meeting was "Leading the New Customer

Experience”. convey the Group's vision,mission and value.
EESFHERARESTFS  ZFFEU [5|HEFHER] EERPERNMERE T T - 7 ELFEXAE
REBE - RSB - FaRIE= -

HERERAIRR
SERNHESREEMEHLE
K B TH AR -

HEIESE  SEEE RS
EEEE I 7 B 3 SE T AR A A 2R
=5 REMEERMERLE
EIRMHIBR - BB - URSBRE
BELEY - SETFEINERE - #
BREEBRATEEHE  WARE
REERTEXHEZT - 1IN &
NEBKRETRARBERR/BR

MEREED E2BOINRERE
MERTE - EAKRE B ARE

TTHRER

ERBEITE  fFEERANE
R WART ERESMEENT
FRE/RE  ETERBEERT
Mg MAlE - IRIETFERE R
BmRLe  RERFIIMER
Be  SnREBERIATEE
MIEINFEE  SEEHMA TR
AR ey B TR — R5 5
2 -BIDNRAEEMNEE @ AHE
AN E - KREINE TERS
MR ERAT

Frequently Asked Questions

Q: Does the Group have any
plans to boost online sales espe-
cially when offline sales are
seriously hit by the COVID-19
outbreak?

Opportunities are to be found amid crises. Online shopping is
becoming rapidly prevalent in recent years. In addition to the
official online store, the Group is also aboard on mainstream
shopping platforms, such as Tmall, Vip.com and JD.com. For
now, the Group's online business has only been affected to a
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Q: What is TSL’s views on the
Hong Kong market?
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Investor contact: ir@tslj.com

small extent. In view of the burgeoning development of the
online shopping market and the shift in consumer behavior to
online consumption in Mainland China, the Group will continue
to grow its online presence. Together with promotions through
popular Chinese KOLs, it would boost both 020 effect and
traffic to physical stores.

According to the latest figures on retail sales released by
the Hong Kong government, the value of total retail sales in
February 2020 is provisionally estimated at $22.7 billion,
representing a decrease of 44% compared with the same
month in 2019. Given that the COVID-19 pandemic has
brought inbound tourism flow almost to a standstill and greatly
inhibited purchase intention, coupled with the impact of the
social movement last year, the current operating environment
of the retail industry is more complicated than that of 2003
SARS period. The Group expects that the weak consumer
sentiment will continue, but it is well-positioned to face this
challenge and will consistently stay alert to the market changes
and manage the risks prudently.
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TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with
limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to
transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has been prepared using the information available to the Company at the time
of preparation. No representation or warranty (express or implied) is given as to the accuracy or completeness of the information herein.
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