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Overcome challenges against global
headwinds

Tse Sui Luen Jewellery (International)
Limited (“TSL  Jewellery” or the
“Company”, together with its subsidiaries
the “Group”) has announced its results for
the year ended 31 March 2020 (the
“Year”). The Group’s turnover for the Year
was approximately HKS$2,913.8 million,
representing a decrease of 28.3% from
HKS$4,064.9 million for the year ended 31
March 2019 (the “FY2018/19”). The
Group recorded a loss attributable to
owners of the Company for the Year of
HK$89.7 million as compared to a profit
attributable to owners of the Company of
HKS$54.2 million for FY2018/19.

The Year has been exceptionally tough for
the Group. Clouded by external challenges
including the aggravated tensions
between the US and China, socio-political
unrest in Hong Kong and the worldwide
COVID-19 outbreak, the Group’s results of
the Year have been negatively and
significantly impacted. The turnover of the
Hong Kong and Macau retail businesses
decreased by 44.6% as compared to
FY2018/19 with minus 41.6% same store
sales growth. The Group also recorded a
year-on-year decrease of 20.8% in the
turnover of its self-operated stores in
Mainland China, with same store sales
growth being minus 21.3%.

In response to the turbulent retail market,
the Group has acted swiftly and
implemented stringent cost control and
manpower restructuring measures
including negotiations with landlords for
rental relief or reduction, and
minimization of administrative expenses.
In addition, the Group has streamlined its
business operations and rationalized its
retail network to maintain sustainable
profitability. The above measures have
achieved remarkable results as the

Group’s total operating expenses have
decreased notably by 19.5% during the
Year compared to FY2018/19.

Looking ahead, with uncertainties
continuing to blight the prospect, Mrs.
Annie Tse, Chairman and Chief
Executive Officer of the Group expected
that extra caution would still be
required. The worldwide economy in
the coming financial year is likely to stay
under the shadow of further trade
negotiations between the US and China.
“In this challenging time, the Group will
continue to adopt a prudent approach
and reinforce cost control measures to
weather such a tough business
environment, which may potentially
impede our performance for an
extended period of time. Nevertheless,
we will strengthen our solid base in
Hong Kong while sustaining brand
presence to capture emerging growth
opportunities in the Greater Bay Area”,
she said.

WERE BEAT

HmBRE (BER)BRAT (" SR
B3 "rE,  ERHMREAT TE
B, ) EMEEHZE2020F3A318ILFE
("HREE ) ZZFHEE  EEXFEEE
KERK A E152,913,800,0007T - BEE
2019F3H31HIEFE( "2018/19 ElF
B 1 )2 225 8854,064,900,0007T T Bk
283% - EEREFXEEHT BB
89,700,000t A AT BB ABMEEIE -
Mm2018/19 f4 L & E A 5 1§ B &
54,200,0007cH R R B HEE ARG ET) -
HEEMS  XFENKERET O
g - PERRGESR - BELEBUAHEK
BN ERBESHAPPER - 2
EEXFEN(ERBERIAEEE -

ERRM I+
Mrs. Annie Yau Tse

2RBTHEE
Chieman & el rertie Offcs

HERSL
Ms. Estella Ng

e
P

(From left) Mrs. Annie Tse, Chairman and CEO of
the Group and Ms. Estella Ng, Deputy Chairman,
Chief Strategy Officer and CFO of the Group
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new store(s) opened from April to June 2020
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The Group has presence in 131 cities in Mainland China
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Store network coverage EEHEHEEZS

Location MtEh

Mainland China 5P B A

No. of stores [EfHE{H

(As of 30 June 2020
EHZE2020%F6H30H)

443
Self-operated &% 188
Franchised  J128/& 255
Hong Kong & Macau &8 &2 FT 32
Malaysia F52&Fa 52 6
Japan HZ 1
Total #2%{ 482
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Strategic e-commerce development yields
robust growth

The Group’s e-business is steadily gaining
significance and will be a sustainable source of
sales revenue. To capitalize on the digital sales
growth, the Group has accelerated its
development in sales channels and strategies
in the recent years. During the “618 Shopping
Festival” in June 2020, the turnover of Group’s
e-commerce platforms such as Tmall, Vip.com,
JD.com, and our official online store have
recorded a high double-digit growth in
comparison to the same period in 2019.

Online shopping has become an important
alternative as the pandemic affects traditional
retail. Younger consumers, the Generation Z
“digital natives”, particularly embrace online
consumption as a way of life. The Group makes
appropriate adjustments to its e-business
strategies from time to time, including
engaging KOLs, making technical enhancement
to the user experience, offering special
promotions, and enriching the product
portfolio to capitalize on this opportunity. In
the first quarter, the Group has launched over
80 new products, from intricate pendants to
delicate earrings and dramatic necklaces. The
products are well designed to target the Gen Z
consumers who prefer fashionable and
personalized designs for self-expression. The
Group is pleased that some of the products
have received “The 3rd Chinese Design Award -
Innovation Design”, jointly presented by
Zhenhai District People's Government of
Ningbo City, Taiwan Design Alliance and China
Vocational Education Association, etc. The
award is widely recognized in the Greater China
region and aims to commend the products
with outstanding designs.

With the growth of online commerce, greater
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The Group has launched over 80 new
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products, from intricate pendants to delicate
earrings and dramatic necklaces. The
products are  well  designed  with
extraordinary refinement.
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Group is increasing the number of
warehouses in Mainland China to
expand its distribution capacity and
shorten the delivery time. The number
of the Group’s JD.com warehouses will
be increased to five in the near future,
covering more major cities. Moreover,
the Group will allocate more resources
to e-business development and seek to
elevate customer experience in the

online environment, further attract
consumers, and strengthen brand
equity.
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focus has been given to delivery efficiency. The

Frequently Asked Questions

Q1: Has any rent reduction been applied to the Group's stores and to what
extent? Will the Group consider store closures?

Al: The Group has proactively negotiated with the landlords for rental relief or
reduction, and rebalanced its store portfolio to improve cost effectiveness. The
reductions offered were approximately 20%. Amid a downturn in the retail
landscape, the Group may consider to shut stores or slow down expansion in order
to maintain profit contribution at a sustainable level. Adding to that, the Group will
continue to implement stringent cost management including reshaping corporate
structure and minimization of administrative expenses.
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Q2: What is the Group’s views on the second half of Year 2020?

A2: The global economy has been devastated by the coronavirus pandemic. For the
first five months of 2020, the value of total retail sales of Hong Kong retail industry
was provisionally estimated to have decreased by 34.8% compared with the same
period in 2019. The rapid spread of COVID-19 is dealing a severe blow to economic
activities while the US-China trade relation remains complex. The economic outlook
on the second half is beset with considerable uncertainties and downward
pressures. The Group has sufficient cash flow to meet the business needs and will
closely monitor the situation and manage the risks prudently. With its solid
foundation and brand presence, the Group is confident that it will be able to
overcome the current challenges and thrive in the long run.
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Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with limited liability) for
reference and general information purposes only. It is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to transact any securities, or solicitation
of an offer to transact any securities. The information contained in this newsletter has been prepared using the information available to the Company at the time of preparation. No representation or warranty
(express or implied) is given as to the accuracy or completeness of the information herein.
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