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Inject a youthful spirit by launching a new
sub-brand - TSL tosi

Inspired by youthful enthusiasm, Tse Sui Luen Jewellery
(International) Limited ("TSL" or the “"Company”,
together with its subsidiaries the "Group”, HKSE stock
code: 417) launched a new sub-brand "TSL tosi” in June
2021. TSL tosi interprets fine jewellery accessory from a
new perspective and brings a fresh option of everyday
jewellery to customers.

It is a common idea that jewellery is only worn on special
occasions. The launch of TSL tosi expands this notion and
shows how jewellery can be a part of one's daily
wardrobe. The design concept of TSL tosi is minimalist
and based on the idea of "Embracing The True You". The
collection is created to enable the wearer to express
their true self, display their unique spark and inspire
them to cultivate their own look. The diverse products
allow customers of different aesthetics to create
versatile fashion styles easily.

The first concept store of TSL tosi in China was opened in
Suzhou on 28 September 2021. Products of TSL tosi
exemplify “light luxury” - they are of excellent quality,
affordable and chic.

The Group has always strived to bring a transformative
voice to the traditional world of fine jewellery, and to
redefine luxury by exceptional craftsmanship. The
pandemic has reshaped the retail landscape and a digital
presence is now crucial to every retailer. To venture into
new retail and rejuvenation, the Group has revamped its
corporate website and launched E-shop 3.0 in Mainland
China in September 2021.

Not only has the Group strengthened its online presence,
but it has also refurbished 14 TSL retail stores in
Mainland China in the minimalistic but aesthetically
pleasing Nordic style. The new design, inspired by urban
life and the galaxy, elevates the elegance of the jewellery
to a higher level.

The first concept store of TSL tosi in Suzhou, China
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Operational Focus

new stores opened from

Store network coverage EEHEREES
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product labels and information, in order to enhance WS
customer satisfaction.

The Group provides training and workshops for employees
on how to build strong relationships with customers. To
keep staff informed about market trends, the Group has
recently invited a wedding expert to share the changes in
wedding trends under pandemic. The Group advocates the
personal development of employees by providing various
skill training opportunities according to the needs of
employees and customers.

The pandemic has been raging for almost two years. The
Group has taken various measures and participated in the
"Anti-Epidemic Hygiene Measures Certification Scheme”
co-organized by the Hong Kong Tourism Board and the
Hong Kong Quality Assurance Agency to safeguard the
health and safety of customers.
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Frequently Asked Questions

Q1: The second batch consumption voucher was distributed on 1 f1: £ _HHBE LSS R2021FE1081H#K - £8
October 2021. What was the Group's business performance for SHELHZI%EHT  EEE=LE3IREHREINERR
the 3 days of Golden Week long weekend in relation to the e-  IB#n{d ?

voucher scheme?

Al: Fortunately, National Day this year fell on a long weekend, %1 S&EgEE EERK . Fﬁ?ﬂ?ﬁiﬁ/\)\%g
which helped drive local consumption. With various promotions and  pgzzx= Eﬁfﬁﬂﬂi%?@f ETHHBENEHES

marketing campaigns, the use of the second batch consumption E/\8ﬁ1 BREs iy —HE N B % - %.H—r%tﬂFEJEFE%
voucher is actually higher than the first batch issued in August. The R IR A s R iR

Group will closely monitor the market situation, and capitalize on h

the opportunities brought by the consumption vouchers.

Q2: What is the Group's expectation on the performance during 2. £E% " &11, MEMEAHIBNERIRA (TR ?
"Double 11" and the Christmas season?

A2: Discounts and promotional offers will be provided on different  =7. 7 re#11 |, FEGIEEARS  EEBEEAETS
platforms during "Double 11" and the Christmas season. The Group EEITREES B E - WTEEAAH T €11, BENE
expects response in Mainland China during "Double 11" to be more RS E BRI - YNBSS - EEEE
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enthusiastic than that in Hong Kong. For the coming Christmas, the A EEENSEETH - B - o SERBERT

Group anticipates the local consumer sentiment to recover. . ¥ .
Together with the brand new E-shops launched in both Mainland fﬁig?ﬁﬁﬁ’]i%ﬁuﬂr SEHEAHABOHERR

China and Hong Kong recently, the Group is optimistic about the
sales performance during the festive season.
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