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Corporate News
Work Together to Brave the Storm

COVID-19 infections, caused by the Omicron variant, have
been sweeping through Hong Kong since the start of 2022.
The tightening of social distancing measures has
significantly dampened consumer sentiment, in turn
exerting pressure on the retail industry. Tse Sui Luen
Jewellery (International) Limited ("TSL Jewellery” or the
"Company”, together with its subsidiaries, the "Group”,
HKSE stock code: 417) has remained steadfast in its duty.
Working together with its employees, the Group has
persevered through the storm in the last few months.

The Group has always been making efforts in protecting its
employees and customers. Since the onset of the fifth
wave, other than implementation of the work-from-home
policy, the Group has hired professional cleaning
companies to conduct regular deep cleaning, as well as
issued clear guidelines and required employees to perform
regular testing to curb the spread of infection. If any
frontline staff has tested preliminary positive, the branch
would be immediately closed temporarily for thorough
disinfection. As the fifth wave raged on, all staff of the
Group united as one to protect ourselves and others, while
doing their best to maintain the Group's normal operation.

On the other hand, the Group welcomes the new round of
the Employment Support Scheme introduced by the Hong
Kong Government to provide eligible employers with a
three-month wage subsidy from May to July 2022, which
would be able to alleviate the Group's operating pressure
during this difficult time.

With the gradual decrease in confirmed cases, the Group
believes that the consumer sentiment will recover in
tandem. Together with the Government's policy support,
the Group is confident that its business will be able to get
back on track in the coming months. In the meantime, the
Group will keep strengthening its business portfolio and
adjusting marketing strategies to prepare for the
anticipated market recovery.
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Group works together with its employees to maintain business
operation amidst the pandemic
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Operational Focus
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new stores opened from
Jan to Mar 2022

Store network coverage EEIHEREES
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Sustainable Development

A Testament to Our Dedicated Service:
Winning the HKRMA 2021 Quality
Service Retailer of the Year Grand
Awards (Chain Stores) - Silver Award

People have always been the Group's most
important asset, as customers and employees are
the ones that contribute to the Group's success. The
Group has dedicated itself to providing the best and
most genuine services to its customers. Through
analyzing consumption behaviors and the global
fashion trend, the Group has designed services and
products that suit the needs of its customers,
providing them with a unique and caring shopping
experience under the "TSL | #¥®##", "TSL TOSI" and
"DUO by TSL" brands. The Group is pleased that its
efforts have been recognized by the prestigious
HKRMA 2021 Quality Service Retailer of the Year
Grand Awards (Chain Stores) - Silver Award.

In the meantime, in order to maintain a high level of
service and enhance the sense of belonging, the
Group has designed comprehensive training courses
for its employees, and regularly engages mystery
shoppers to assess the service quality of its frontline
staff. The Group has also consulted experts of
wedding trends during the pandemic and organized
sharing sessions with employees so that they can
give informed and professional advice to customers.
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Frequently Asked Questions

Q1: What is the Group's view on the new round of the
Consumption Voucher Scheme, in which the first batch was
disbursed in April?

Al: Notwithstanding priority may be given to purchasing daily
necessities and pandemic-related supplies, the Group looks
favorably on the launch of Consumption Voucher Scheme as it
stimulates consumption sentiment. To capitalize on the
opportunities brought by the scheme, the Group is launching a
series of consumption voucher-related promotions and discount
offers to maximize the customers’ rewards with their spending.

Q2: What is the Group's view on the gradual relaxation of
social distancing measures starting in April and how would it
shed hope on the Group’s business?

A2: As the vaccination rate increases and the fifth wave of the
pandemic begins to show a sign of easing, the anticipated
relaxation of social distancing measures, including wedding
banquet, will benefit foot traffic and Group's business
performance. Nevertheless, the effect of these measures is still
subject to the development of the pandemic and other factors,
the Group will continue to closely monitor the market situation
and formulate business strategies promptly to capture the market
opportunities.
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Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.
Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited ("TSL Jewellery” or the "Company”, together with its subsidiaries the "Group”)

(incorporated in Bermuda with limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment
decisions and should not be construed as an offer to transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has
been prepared using the information available to the Company at the time of preparation. No representation or warranty (express or implied) is given as to the accuracy or

completeness of the information herein.

gﬁ Please consider the environment before printing this newsletter.
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