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Corporate News
Strengthen Position as a Wedding Expert

The wedding market has always been an important
business segment in the jewellery industry. As a wedding
expert, Tse Sui Luen Jewellery (International) Limited
("TSL Jewellery” or the "Company”’, together with its
subsidiaries, the "Group”, stock code: 417.HK) has been
strengthening its position in the wedding market through
various initiatives such as product innovation and
marketing campaigns. The Group has also launched DUO
by TSL, a jewellery brand that targets couples, and opened
its first concept store in Tsim Sha Tsui at the end of last
year.

As the local COVID-19 pandemic subsided and exhibitions
resumed, DUO by TSL participated in large-scale wedding
expos in summer 2022, which helped to strengthen its
brand image and position as a wedding expert. Owing to
the diversified and innovative products, high-quality sales
services, as well as effective marketing strategies, the
Group achieved remarkable performance in the
exhibitions. The increase in the Group's turnover recorded
in the wedding expos was impressive when compared with
that of last year.

In terms of the PRC business, the Group launched the
"Pinky Promise” marketing campaign during Chinese
Valentine's Day, and collaborated with multiple KOLs and
KOCs to raise brand awareness among the public through
online promotion. In addition, the Group has organized
workshops at 42 stores for customers, especially couples,
to make ornament base. This helped to strengthen
customer relationships and increase brand loyalty, as well
as increase the chance of repeated purchase. During the
campaign period, the sales of the relevant stores recorded
a high double digit increase.

Going forward, the Group will continue to solidify its
position as a wedding expert, further improve its sales
performance and strengthen its competitive edge in the
market to create sustainable returns for shareholders.
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DUO by TSL Exhibition Booth at Wedding Expo
DUO by TSL 6@
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Operational Focus

new stores opened from

No. of stores [EfHEH

(As of 30 Sep 2022

1 5 Jul to Sep 2022 £Z22022%9H30H)
RNIER2022F7BE9H AR Mainland China 9 At 474
Self-operated HE/% 183
The Group has presence in 120 cities in Fronchised /717%5[:*7 i 291
Mainland China Hong Kong & Macau & &2 27
EERPEAMAIHEMAZE®R120FEM T Malaysia E53RFEEE 6
Japan HA 1
Total #2%] 508
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Sustainable Development
Actively Pursue Improvement in TREEKRSENREH |
Operational Efficiency EE-ERARDEEEE  AREALENRNE  BREEDE
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The Group is committed to driving business growth and
improving production capacity and efficiency, to provide
customers with higher quality and innovative products, as
well as further enrich the Group's product portfolio to
better cater to different customer needs.
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The Group's business in Mainland China is growing and

gradually becoming a key growth driver. In 2021, the HRRIL - EE &N PEIEMNHEBE— i 52 8) T 2N MEREK

Group's sales in Mainland China accounted for EXEHEBEER - EEMR2019EME M - & 1513446775

approximately 80% of its total sales. It is expected that sk . ¥uRfIREMAPEIMRE - EEEIERBREER PRBEETE

the Group will benefit from the economic recovery and R g)(Li4se . EHEE SR EERAEEROR ZABRY DL -
the improved consumer sentiment in Mainland China. HEEENEBERER TAEERRETE TERWER -

In view of this, the Group recently started to build a new , —
factory and ancillary facilities in Panyu, Guangzhou, China \ j ;
for the Group's own use. The piece of land used to build
the abovementioned factory has a total area of 34,467
square meters, was acquired by the Group in 2019 and is
located near the Group's PRC headquarters in
Guangzhou. The Group plans to equip the new factory
project with more advanced and automated machinery.
Upon the completion of the project, it is expected to
become the Group's headquarters and logistics center in
the PRC, which is in line with the Group's overall business
strategy and will lay a solid foundation for the Group's
long-term development.
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The construction of Group's new factory officially commenced in
September 2022
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Frequently Asked Questions

Q1: How was the Group's sales performance in Hong Kong 1. #“#EBEHMEIEETREIEIR @ SEEEERN
and Macau during the National Day and Chung Yeung Festival  gy&z=3m41 ?

holidays?

Al: The sales in Hong Kong and Macau outperformed during the 21 [GHEIEARY . BRERMNESEER S8

period. In terms of the Hong Kong business, the disbursement of
the new round of Electronic Consumption Voucher during public
holidays significantly boosted the market sentiment. For the
Macau Business, the new store, which is located at the Shoppes
at Londoner, was opened on 1 October and attracted plenty of
customers to visit and purchase. The Group also ran marketing
campaigns and promotions to drive sales during the holidays and
achieved satisfactory results.

Q2: The government announced the "0+3" quarantine
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arrangement in late September. What is the Group's view on it
and how would the Group prepare for the relaxation of anti-
pandemic measures for travelers?

A2: The Group welcomes the relaxation of quarantine
arrongements and expects the number of visitors to rise
gradually. There is ample room for the number of tourists to
reach pre-pandemic level, yet the consumption sentiment is
expected to rise with further relaxations of anti-pandemic and
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quarantine measures. The Group is prudently optimistic about the
influx of travelers and will keep monitoring the market to develop

suitable marketing strategies to boost business. Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited ("TSL Jewellery” or the "Company’, together with its subsidiaries the "Group”)
(incorporated in Bermuda with limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment
decisions and should not be construed as an offer to transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has
been prepared using the information available to the Company at the time of preparation. No representation or warranty (express or implied) is given as to the accuracy or
completeness of the information herein.
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