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Promising growth from Mainland China
amid challenging environment

Tse Sui Luen Jewellery (International)
Limited saw a promising future in Mainland
China as the Group recorded a pleasant
growth of 2.3% in retail business with same
store sales growth at 1.5% in the region
during its 2015/16 financial year ended 29
February 2016 (the “Year”).

Fuelled by a network expansion in both
self-operated and franchised stores, turnover
from Mainland China has contributed over
half of the Group’s top line for the first time
and this momentum is expected to continue in
the future.

Mainland China 50.7%

Others 1.4%

Hong Kong & Macau 47.9%

The Group's turnover by region for the
year ended 29 February 2016
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The Group further extended its e-business
platform and achieved a substantial growth of
584% (with its comparative figure from
mid-2014 to February 2015) as it joined a new
channel, VIP.com, in July 2015 after its
successful launch in T-Mall and JD.com.

The encouraging growth in Mainland helped
to offset the slowdown in Hong Kong’s retail
market and limit the drop in the Group’s
overall consolidated gross margin to 1%, from
46.5% to 45.5%, while the turnover dropped
8.6% to HK$3,539 million. The Company's
profit attributable to owners declined by
40.6% to HK$23.6 million. The Board of
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(from photo left) Mrs Annie Tse, Chairman and Chief
Executive Officer, and Ms Estella Ng, Deputy Chairman,
Chief Strategy Officer & Chief Financial Officer
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Directors recommended a final dividend of 2.6 HK
cents per share. Together with the interim dividend
of 1.5 HK cents, total dividend per share for the Year
will amount to 4.1 HK cents, representing a dividend
payout ratio of 36.6%.

The Group managed to maintain a healthy financial
position during the Year as cash, inventory level and
inventory turnover days have continued to improve.
Moreover, the operating cost of the Group has
achieved a single-digit percentage drop against that
of last financial year, which reveals that its cost
control mechanisms have been effective.

Commenting on the annual results 2015/16, Mrs.
Annie Yau Tse, Chairman and Chief Executive
Officer of the Group said: “We are elated by the
growth of business in Mainland China, namely the
eye-catching expansion of the franchised network
and the rapidly growing e-business. In face of the
changing retail landscape in the markets, a prudent
yet progressive approach will be taken in the next 12
months. We will stay positive and hold an optimistic
long-term view about the Group’s future and will
continue to invest in and enhance our brand,
inventory, store network and human resources to
ensure that it can continue to deliver higher returns
to our customers and shareholders in the future.”
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Operational Focus

new stores opened between March and May 2016
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Location
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The Group has extended its footprint to 109 cities and the new ones

include :
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Zhuzhou, Hunan Province
AN

Mudanjiang, Heilongjiang Province
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No. of stores
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(As of 31 May 2016
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Mainland China /Bl Fyith 279
Seif-operated £ &/& 191
Franchised M128/& 88
Hong Kong &8 27
Macau J2F9 3
Malaysia 553 F 2R 3
Japan B4~ 1
Total 313
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Sustainable Development

Mainland China market as the driving
force to bring sustainable growth

Uncertainty in the global and Mainland
China economies and political instability in
Hong Kong is expected to continue to loom
over the local retail trade. However, the
Group is well positioned to grasp opportu-
nities as they arise with its long term strate-
gies, and has every confidence to sustain
and prosper in the long run.

Business in Mainland China will remain the
Group’s key growth engine, fuelled by the
expanding sales network comprising
self-operated stores and franchised stores.
The Group plans to open more than 100
points of sale in the coming two years and
explore more new channels to complement
the existing store network and e-business
platforms.

In order to facilitate the expansion, the
Group will continue to invest in staff
training and refining the product portfolio to
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Jiangyin Huadi Department Store
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Frequently Asked Questi

Q: What is the Com-
pany’s view towards

the demand for high craftsmanship gem-set-
ting jewellery in the premium mass market.

Sound financial performance to maximise
shareholders’ value

The Group’s management is committed to
taking stringent cost control and enhancing
its financial performance to be well
prepared for future business development.
One key target in the upcoming financial year
is to maintain a healthy and steady inventory
turnover and optimise inventory level to
maximise shareholder values

With the above measures in place, the Group
is determined to realising its vision and
mission of providing a total styling solution that
demonstrates and perfects one’s style and
taste through the daily wearing of “Fine Jewel-
lery Accessories” of world styles, and to offer a
variety of fine jewellery accessories that
satisfy the specific needs of different target
segments and bringing international lifestyles
to China and beyond.
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According to the US Federal Reserve, it may raise its benchmark
interest rate in June at the earliest. The news led to a strong US
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gold price in 2H 20167

FEHI2016E THELE
E BN ?

Q: Will China’s busi-
ness ratio exceed that
of Hong Kong and
Macau?
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currency which put further pressure on the gold price. On the other
hand, factors such as the UK referendum to decide whether Britain
should leave the European Union and the US presidential election
2016 may push up the gold price before the end of the year. Gener-
ally speaking, the gold price is still under mid-to long-term observa-
tion, and is expected to fluctuate in short-term. In recent years, the
Group performs well in its gold business and its overall business
stabilising for the past several months. We expect to see more
customers buying gold products when the gold price is dropping,
and larger purchase size will compensate the impact from the fall of
gold price on the Group's business as a whole.

In recent years, the Group’s rapid growth in its franchise network in
Mainland China drove the Group’s overall business in the region. In
2015/16, the turnover from the region’s business accounts for more
than 50% of Group’s total turnover. We will continue to focus on our
franchise business alongside self-operated stores to develop the
China market. We expect the franchise business will act as one of
the main growth engines for the Group in the future. We target to
open more than 100 new franchise stores in the next two years in
Mainland China, and are confident that the turnover contribution
from the region will further increase, and may form a 6:4 ratio
against the business in Hong Kong.
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Investor contact: Ms. Maggie Poon, Head of Corporate Communications  Tel: (852) 2355 5661 Email: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disciaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with
limited liability) for reference and general information purposes only. it is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to
transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has been prepared using the information available to the Company at the time
of preparation. No representation or warranty (express or implied) is given as to the accuracy or compieteness of the information herein.
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