
Navigate and Thrive in Challenges
Although confronted by a volatile market, Tse 
Sui Luen Jewellery (International) Limited (“TSL 
Jewellery” or the “Company”, together with its 
subsidiaries the “Group”, HKSE stock code: 417) 
managed to narrow its drop in underlying profit to 
14.4% for the year ended 28 February 2017 (the 
“Year”) to HK$20.2 million, in line with industry’s 
average. Sales turnover of the Group decreased 
by 3.6% as compared to last year to HK$3,410.9 
million, while, with a one-off gain on an early 
redemption of convertible bonds of HK$3.0 
million during the Year, profit attributable to 
owners of the Company was slightly down by 
1.9%.

The board of directors of the Company (the 
“Board”) recommended a final dividend of 3.75 
HK cents per share. Together with the interim 
dividend of 1.5 HK cents per share for the period 
ended 31 August 2016, total dividend per share 
for the Year will amount to 5.25 HK cents, which 
is equivalent to a dividend payout ratio of 47.7% 
on a full-year basis. Additionally, the Board 
recommended a bonus issue on the basis of one 
bonus share for every six existing shares held by 
shareholders for the first time.

Despite a challenging environment, the Group 
kept expanding its business by opening new 
shops in all operating regions and building new 
online channels. In Hong Kong, the Group took 
advantage of the current rental market 
adjustment and penetrated into high-traffic 
areas, such as Times Square in Causeway Bay, 
Whampoa Garden in Hung Hom and Shatin New 
Town Plaza. With one more new store scheduled 
to open its doors in YOHO Mall in Yuen Long 
next month, the Group will continuously redeploy 
its resources to enhance the effectiveness and 
efficiency of the use of capital.

Thanks to a network expansion, especially the 
one for its franchise model, business in Mainland 
China remained as the driving engine with a 
segment growth recorded at 15.1%. Accounting 

for over 60% of the Group’s turnover, Mainland 
operation saw a same store sales growth of 2.2% 
in the Year. E-business also extended its 
presence to six channels in the Year – namely 
Taobao.com, Amazon.cn, Jumei.com, VIP.com, 
T-Mall.com and JD.com – and hence secured a 
promising growth at 281%. 

The Group managed to keep its key financial 
parameters with due regard to market environ-
ment. With a further decrease in its net gearing 
ratio from 59% to 55%, it also achieved a healthy 
reduction of inventory level and robust increase 
in cash and cash equivalents during the Year. 
These provided the Group with a healthy financial 
groundwork, and prepared for long-term develop-
ment. 

Mrs. Annie Tse, Chairman and Chief Executive 
Officer of the Group, said, “2017 is a special year 
for us as it marks the 30th anniversary of listing 
as well as the 80th birthday of the founder Mr. 
Tse Sui Luen. In light of the uncertain macro-en-
vironment, we will adopt a prudent and yet 
opportunistic approach in formulating our 
business strategies, while evolving unremittingly 
in accordance with market changes. I look 
forward to scaling new heights and achieving 
new milestones to ultimately create greater 
values for our shareholders, stakeholders and 
the community.”

Operat iona l  Focus
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17 new stores opened from March to May 2017

The Group has presence in 114 cities in Mainland China and 
the new ones include : 



 

 

Frequent ly  Asked Questions
Q: How was the 
Group’s retail sales 
performance during 
the Labour Day long 
weekend?

Strong buying power of the holiday shoppers during the Labour Day 
long weekend boosted the Group’s same store sales by 5.7% in its 
Hong Kong and Macau operation. During the three-day holiday 
spanning from April 29 to May 1, sales from the region grew by 
17.2%, largely attributable to the newly opened outlets. We have seen 
some signs of stabilisation since March and the trend continued into 
April. While we believe the fall has hit the bottom, it is still too early to 
tell when the rebound will begin.

Q: What is the reason 
behind the bonus 
issue? Any plan to 
further increase the 
dividend payout ratio?

2017 marks the Company’s 30th anniversary of listing as well as the 
80th birthday of our founder, Mr. Tse Sui Luen. As a result, the Board 
recommended a bonus issue for the first time to allow shareholders of 
the Company to enjoy a pro-rata increase in the number of shares 
without incurring any costs. Moreover, due to a robust financial 
position and sufficient cash and cash equivalents on hand, the Group 
increased its dividend payout ratio by 11.1 percentage points to 
47.7% on a full-year basis, equivalent to market level. We will contin-
ue to review our dividend payout policy based on the company’s 
capital needs and financial status.

Launch of flagship store in Malaysia 
consolidates expansion overseas
As one of the largest jewellers in Asia, 
TSL Jewellery is keen on expanding its 
network overseas and Malaysia is one of 
the countries the Group is targeting on. 
With a total of four outlets in the country, 
the Group is positive about the jewellery 
retail business in this region and a newly 
opened flagship store in the capital city 
reiterated this view. 
Located in the Elite Wing at Pavilion Kuala 
Lumpur, a prestigious shopping centre 
that houses some of the world’s most 
prominent high-end brands, this luxury 
TSL boutique is equipped with a private 
VIP zone to showcase exquisite 
craftsmanship and offer unique customer 
experience to shoppers in this South East 
Asian country. 
Well-heeled Malaysian consumers were 
amazed by the Group’s finest craftsman-
ship and the “trendsetting” label via 
several VIP events and one recent 
example was the one that marked the 
grand opening of this 200-square-metre 
flagship store. 

Kicking off the celebration was a 15-piece 
orchestra conducted by Mrs. Annie Tse, 
Chairman and Chief Executive Officer of the 
Group. Models wearing the Group’s most 
sparkling jewellery pieces and outfits by 
three of Malaysia’s renowned fashion 
designers – Beatrice Looi, Nurita Harith and 
Justin Yap – took to the runway next and 
celebrities from Hong Kong and Malaysia, 
including Mr. Ruco Chan, made special 
appearances, much to the delight of the 
crowd. 
The success of the grand launch was a 
testament to the Group’s determination to 
further develop outside its major operation 
regions to complement its current sales 
channels. 

A TSL flagship store opened in the heart of 
Kuala Lumpur to tap into the Malaysian market
�集團於馬來西亞開設旗艦店，開拓當地市場


