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Corporate News

Wise Management and Enduring Unity amid
Challenges

Tse Sui Luen Jewellery (International) Limited
(“TSL Jewellery” or the “Company”, together
with its subsidiaries the “Group”, HKSE stock
code: 417), has announced its interim results for
the six months ended 30 September 2019 (the
“Period”). The Group’s turnover for the Period
dropped by 13.5% when compared to the
corresponding period of last year. The profit
attributable to owners of the Company for the
Period decreased year-on-year by 93.5% to
HK$1.57 million.

2019 was a challenging year for Hong Kong
retailers beset by negative factors both global
and local. Global economy has been disrupted
by the prolonged U.S.-China trade disputes,
hammering general consumption sentiment.
The depreciation of Renminbi has also dragged
down the spending power of Mainland visitors
and thus our earnings from Mainland China
businesses in Hong Kong dollar terms.
Meanwhile, Hong Kong has been gripped by
large-scale social unrest since late June. Weak
local consumer sentiment has made it rather
challenging for retail businesses and significant-
ly affected the Group’s interim results.

Looking ahead, Mrs. Annie Tse, Chairman and
Chief Executive Officer of the Group anticipated
the economic outlook to remain gloomy and
shrouded in continued uncertainties from
U.S.-China trade disputes and local social
unrest. “Despite the sluggish domestic economy
and business downturn, we will keep focusing
on improving our sales by enriching our product
assortments and customer experience. The
Group will also continue to optimise its store
network and take a prudent approach for the
development of its retail business for the rest of
the financial year under the current complicated
and volatile circumstances,” she said.

Sales Channel Optimisation

While external factors may impose negative
influences on Hong Kong economy in the year
2020, the Group has taken actions to optimize
its sales channels with various cost-control
initiatives in light of current market conditions,
including persistent negotiation with landlords

for rental reduction or relief, as well as other
efforts on reducing operating expenses.

Apart from maintaining its solid foundation in
Hong Kong, the Group will continue to steadily
expand its presence in Mainland China to
capture Greater Bay Area opportunities, to
create synergy effect in Hong Kong in the long
run. The Group kept expanding by opening new
stores in Mainland China in high-traffic and high
quality shopping malls and strengthening its
business expansion in tier-2 cities. For oversea
markets, with stable growth in Malaysia, the
Group will remain prudent while striving to
maintain brand presence in regions beyond
Greater China.

In terms of E-business development, to further
boost O20 synergies, the Group collaborated
with JD.com for a new flagship JD self-run store,
with high quality and rapid delivery to custom-
ers. Now with presence in various online
shopping platforms including TSL official online
store, JD.com, Tmall, Vipshop.com, the Group’s
e-business achieved healthy YoY turnover
growth of 27.7% for the Period.
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The Group established a JD self-run flagship store
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Operational Focus
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new stores opened from October to December 2019
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Location
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The Group has presence in 135 cities in Mainland China
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www.tslj.com

Store network coverage £ BN EREBE

No. of stores
JEFEE

(As of 31 December 2019
HZ2019F12A31A)

Mainland China FrEfAyits 456
Self-operated A E/E 199
Franchised v/ 257
Hong Kong & Macau 35
BEBRERM
Malaysia 55 2R #8528 6
Japan B 1
Total &8 498
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Celebrating the Year of Rat —- TREASURES FILL THE HOME
The rat became the first zodiac animal with its agility; it
represents cleverness and energy. As the clock strikes from
11pm to 1am, called Zi (“FB&f", related to the ancient Chinese
method of measuring time), the aura of the rat begins to take
opportunity and action. With the above elements, ¥ is
named. To welcome the year of Rat, our master crafters embed
Western design aesthetics into Purple Rat Collection (F5),
which stands for the jewelry aesthetics of TSL and is an innova-
tive presentation of the Chinese zodiac series products. The
Group will continue to adopt the same interesting and intriguing
method to tell the zodiac stories that embed TSL jewelry
aesthetics. Besides the Purple Rat Collection, the Group also
presented a wide range of pure gold products featuring the Year
of Rat, including necklaces, pendants and so on. Despite the
domestic economic slowdown and business downturn, the
Group will keep adhering to our brand positioning of Trendset-
ting Craftsmanship with exceptional products and customer
service, and will also strive to capture opportunities from the
Chinese New Year to gain traction.
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the artisan of love

The Group is pleased to present the Purple Rat Collection to usher in the Year of Rat
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Frequently Asked Questions

Q: What is TSL’s views on the
retail industry in 20207

Hong Kong's economy has experienced a setback amid
the U.S.-China trade war and local social events.
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Q: What measures will TSL take
to overcome the challenges in
20207
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Investor contact: ir@tslj.com

According to the latest government figures, the value of
total retail sales in November 2019 decreased by 23.6%
compared with the same month in 2018; the sales of
jewellery, watches and clocks, and valuable gifts have
recorded a decrease of 43.5% in value. The Hong Kong
government has already anticipated a deficit to be
recorded in its current financial year. Given that the
economy is surrounded by challenges and uncertainties,
it is expected that the local retail market will likely be
under the shadow of a cautious consumption sentiment
in 2020.

The Group has sufficient cash flow to face the challeng-
es and will closely monitor the situation, manage the
risks prudently, and stay alert to the changes in the
market. In addition, the Group will continue to implement
more cost saving initiatives, strengthen the brand value,
enrich the product mix as well as enhance customer
experience.
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TSL Investor Snapshot is a business update sent to investors and media every three months.

Disciaimer: This report was prepared by Tse Sui Luen Jewellery (international) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with
limited liability) for reference and general information purposes only. it is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to
transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has been prepared using the information avaifable to the Company at the time
of preparation. No representation or warranty (express or implied) is given as to the accuracy or completeness of the information herein.
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