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Work Together to Weather the Storm

Tse Sui Luen Jewellery (International)
Limited (“TSL Jewellery” or the
“Company”, together with its
subsidiaries the “Group”, HKSE stock
code: 417), has announced its interim
results for the six months ended 30
September 2020 (the “Period”). The
Group’s turnover dropped by 28.7%
when compared to the same period of
last year, and recorded a loss
attributable to owners of the Company
for the Period of HK$41.6 million.

During the Period, Hong Kong economy
continued to suffer from the triple blows
of the COVID-19 pandemic, the US-China
trade war and the social events. The
implementation of travel restrictions and
social gathering ban has led to a 62.0%
drop in the Group’s turnover in Hong
Kong and Macau.

In response to this, the Group has
adopted effective cost control measures,
including relentlessly negotiated with
landlords for rental relief, minimized
operating costs, strategically reorganized
its sales network and closed some poor
performing stores in Hong Kong after
taking all relevant factors into account.

Indeed, China is one of the countries that
has achieved notable results in the fight
against COVID-19, and the economy
appears to be bouncing back after
COVID-19 is contained. Tapping on the
“internal circulation” policy announced
by the PRC government, China’s
consumer sentiment has been improved.
The business of self-operated and
franchised stores are almost recovered
to pre-epidemic level.
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(From left) Mrs. Annie Tse, Chairman and CEO of
the Group, and Ms. Estella Ng, Deputy Chairman,
Chief Strategy Officer and CFO of the Group
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E-commerce was one of the few sectors
having positive growth globally under the
pandemic. The shift in consumer behaviour
and the burgeoning development of e-
business platform led to additional resources
allocation by the Group to this sector and
accelerated the launch of its Hong Kong
official website.

Together with the cooperation with Chinese
KOLs, the Group has built a solid online
presence, boosted brand awareness and
promoted brand image to the younger
generation. The sales from e-platforms
therefore recorded a growth of 17.0% YoY in
Mainland China for the Period.

Looking ahead, Mrs. Annie Tse, Chairman
and Chief Executive Officer of the Group
anticipated the economy to deteriorate
before it bottoms out. “Opportunities are to
be found amid crises. We believe that e-
commerce will contribute significantly to our
future business. We will further expand our
online presence to capture the e-business
opportunities.”, she said.
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new stores opened from October to
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The Group has presence in 130 cities in Mainland China
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Franchied . e o
Hong Kong & Macau &8 &2 FT 29
Malaysia 552k 750 6
Japan HK 1
Total 28] 487
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Celebrating the Year of the Ox

Apart from being the Year of the Ox, 2021 is also a year of metal according to
the Chinese five element philosophy. Therefore, the Group has launched a
series of exquisite products to celebrate, including “The Ox Family” gold
pendants series and bracelets. “The Ox Family” includes 5 members, namely
“Baby Ox”, “Ox of Treasure”, “Ox of Fortune”, “Ox of Business”, and “Ox of
Love”, giving blessings of good fortune from the Group to our customers all
year round. Meanwhile, the Group will provide discounts and various offers,
on both online and offline platforms to express our gratitude and appreciation
to our customers.

In 2021, the Group will continue to strengthen its advantages and adhere to
the brand positioning of “Trendsetting Craftsmanship” with outstanding
products and superior customer service.
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Q1: What is TSL's store opening strategy for 2021?

Al: In order to adapt to the new consumer pattern under the pandemic,
the Group will strategically adjust its store portfolio to have a balanced mix
of store locations in local and tourist areas in Hong Kong. In addition, the
Group will also strive to minimize rental expenses through continuous
negotiations with landlords. Considering the consumer spending
rebounded quickly in Mainland China, the Group will continue to
strengthen business presence in both Tier 1 and Tier 2 cities to capture the
growing demand of everyday-wear jewellery among young people with
high spending.

Q2: What is TSL's forecast of the retail industry’s performance during
upcoming Chinese New Year and 2021 as a whole?

A2: The expected arrival of the first batch of COVID-19 vaccine is a source of
hope. However, it is not likely for the global economy to recover in the near
future. The operating environment for the retail industry is expected to
remain difficult for the rest of the year. The Group has sufficient cash flow,
and will impose the most prudent business strategies to operate through
these unprecedented challenges.
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Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with limited liability) for
reference and general information purposes only. It is not i d to be a reco dation with respect to any investment decisions and should not be construed as an offer to transact any securities, or solicitation
of an offer to transact any securities. The information contained in this newsletter has been prepared using the information available to the Company at the time of preparation. No representation or warranty
(express or implied) is given as to the accuracy or completeness of the information herein.
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