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Corporate News

Embarking on a Well Planned Journey

Tse Sui Luen Jewellery (International) Limited ("TSL
Jewellery” or the "Company”, together with its subsidiaries
the "Group”, HKSE stock code: 417) has announced its
results for the year ended 31 March 2021 (the "Year"). The
Group's turnover for the Year was approximately
HKS$2,648.6 million, representing a decrease of 9.1% from
HK$2,913.8 million for the year ended 31 March 2020 (the
"FY2019/20"). Nevertheless, thanks to various cost-saving
measures implemented during the Year, the loss
attributable to owners of the Company reduced by 51.0%
from HK$89.7 million in FY2019/20 to HK$44.0 million.

The COVID-19 pandemic and its tangible impacts have
defined the year. For the Group, the most notable
ramification was the dearth of tourists resulted from the
closed borders, which significantly diminished the demand
for fine jewellery. During the Year, the turnover of the
Group's Hong Kong and Macau retail businesses dropped by
50.2% with negative same-store sales growth of 39.0%.
However, the Group's business in Macau was on a track of
recovery since September 2020, under the stimulus of the
easing of border restrictions that brought visitors back to
Macau.

On the contrary, China's economy speedily recovered and
hit its stride again. The Group's sales performance in
Mainland China has returned to almost pre-pandemic level
since summer 2020 and has gradually regained growth
momentum. A year-on-year increase of 3.9% in the
turnover of the Group's self-operated stores with same
store sales growth of 13.3% in Mainland China were
recorded during the Year. In order to ride on the
momentum, the Group is planning to rejuvenate its branding
and products to cater to the younger generation, who
possesses significant spending power, as well as to extend
its business presence among major cities in China.

The pandemic has proved to be a catalyst for e-commerce.
Consumers' shift from shopping in brick and mortar stores
to online has been swift and online spending is likely to be a
lasting component. Building on the change, the Group's e-
business has experienced a remarkable increase in turnover
of 31.7% during the Year.

To capitalize on the shift to online consumption, the Group
will redouble its efforts in e-commerce development
through eShop upgrade and collaboration with more
renowned e-commerce platforms to further expand its
digital presence and achieve online-offline integration. As of
today, the Group is aboard a total of 10 online platforms.

Looking ahead, the path to a sustainable recovery is
expected to be winding as mass vaccination takes time and
travel restrictions will remain in the near future. Mrs. Annie
Tse, Chairman and Chief Executive Officer of the Group
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(From left) Mrs. Annie Tse, Chairman and CEO of the Group
and Ms. Estella Ng, Deputy Chairman, Chief Strategy Officer
and CFO of the Group
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expected that the economic stability, consumer
sentiment and tourism recovery are still facing strong
headwinds as the COVID-19 variants complicate the
global containment of the pandemic. "However,
leveraging on our well established brand image, the
Group is embarking on a rejuvenation journey that
elevate our brand to a new level, which will pave our
way to market penetration for a larger clientele
across different generations,” she said.
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Operational Focus

Store network coverage EEHEMEES

new stores opened from
Apr to Jun 2021
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No. of stores [EfHEH

(As of 30 Jun 2021
HZE202196H30H)

RXRIER2021F4B E6 HHfEREER Mainland China B A 451
Self-operated BZ/% 171
Franchised  J2/& 280
The Group has presence in 123 cities in . .
Mainland China Hong Kong & Macau &7 K 2F 27
EERPEAMAFHERZIER123EHT Malaysia B3 72 6
Japan HZA 1
Total #22{ 485

Frequently Asked Questions

Q1: The Consumption Vouchers Scheme has been launched and
the vouchers will be disbursed soon. What is the Group's
strategy to stimulate consumer spending?

Al: The Group has actively prepared to grasp business
opportunities arise from the Consumption Voucher Scheme. The
Group has installed electronic payment equipment, which enables
us to accept all four of the payment methods (Octopus, Alipay HK,
Tap & Go, and WeChat Pay HK). Meanwhile, the Group is
launching a series of consumption voucher related promotions and
discount offers starting from August, which aims to maximize the
rewards with the spending and makes our customers’ every dollar
count.

Q2: Sufficient vaccination rate has to be reached in order for
herd immunity to occur. How has the Group encouraged
employees to get vaccinated?

A2: The vaccine is crucial in helping to protect communities from
the virus, to prevent another wave of epidemic outbreak, and to
speed up the re-opening of border, which would resume cross-
border activities between Hong Kong and the Mainland, as well as
the rest of the World. The Group encouraged vaccination among
our staff members by offering incentives such as paid vaccination
leave and health talk in order to ease their worries over side
effects of vaccination and work stress they may have. The Group
has always put the health of employees and customers as priority.
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Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.
Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited ("TSL Jewellery” or the "Company”, together with its subsidiaries the "Group”)
(incorporated in Bermuda with limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment
decisions and should not be construed as an offer to transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has
been prepared using the information available to the Company at the time of preparation. No representation or warranty (express or implied) is given as to the accuracy or

completeness of the information herein.

gﬁ Please consider the environment before printing this newsletter.
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