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Corporate News

Pragmatism and Adaptability in Times of
Change

Tse Sui Luen Jewellery (International) Limited ("TSL
Jewellery” or the "Company”, together with its subsidiaries,
the "Group”, HKSE stock code: 417), announced its interim
results for the six months ended 30 September 2022 (the
"Period”). The turnover of the Group for the Period
amounted to HK$1,248.2 million. The profit attributable to
owners of the Company for the Period was HK$1.9 million
and the basic earnings per share was 0.8 HK cents.

Riding on the fall of gold prices, an encouraging growth in
the demand of gold products was recorded during the
Period, which in turn led to the increase in turnover of Hong
Kong and Macau retail businesses. The local business
environment has improved as the Hong Kong Government
gradually relaxed travel restrictions and launched various
supportive measures.

For the operation in Mainland China, the Group recorded a
negative same-store sales growth during the Period, since
the domestic demand and consumer sentiment have plunged
due to the implementation of stringent social restrictions
across major cities. Nevertheless, the Group has enhanced
its product portfolio and carried out effective cost control to
alleviate the adverse impacts of the economic downturn.

For the E-business, the Group recorded an encouraging
double-digit increase in turnover during the Period.
Customer behavior has changed significantly since the onset
of the pandemic. Consequently, the Group has continued to
revamp its Hong Kong and Mainland China official eShops to
tap into the market and boost sales.

Going forward, the outlook of the global and local
economies is still clouded by uncertainties. "The Group would
maintain prudent management and keep a close track of
the market situation in order to be able to quickly adjust its
business strategies as and when the circumstances require,
so as to capture business opportunities brought by the
relaxation of quarantine policies,” said Mrs. Annie Tse,
Chairman and Chief Executive Officer of the Group.
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(From left) Mrs. Annie Tse, Cha/rma and CEO of the Group
and Ms. Estella Ng, Deputy Chairman, Chief Strategy Officer
and CFO of the Group
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Operational Focus
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Sustainable Development

Our Consistent Service Excellence
Recognized: Winning the HKRMA 2022
Quality Service Retailer of the Year
Grand Awards (Chain Stores) - Gold
Award

The Group is always dedicated to service excellence. B
Despite the ongoing epidemic, the Group remains
committed to providing the best shopping experience to
its customers. Through arranging mystery shoppers to
assess the service quality of staff and keeping staff
abreast of the latest market trend and product
information, a high standard of customer service was
maintained for the TSL | #ml#, DUO by TSL and TSL
TOSI brands. The Group is delighted that its continuous
efforts have been recognized by the industry, winning
the HKRMA 2022 Quality Service Retailer of the Year
Grand Awards (Chain Stores) - Gold Award.

In oddition, after a year of brand building and
optimization of operations and services, DUO by TSL,
the Group's new brand that targets couples, was also
awarded the HKRMA 2022 Service Talent Award
Outstanding Flagship Service Store (Top 10) and
Outstanding Flagship Service Brand, signifying its
exceptional performance and brand image.
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HKRMA Annual Awards Presentation 2022
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Frequently Asked Questions

Q1: What is the Group's view on the reopening of the border
between Hong Kong and Mainland China and the relaxation of
local infection control measures? How would these
arrangements help the Group’s business?

Al: The Group believes that such arrangements can usher in the
revival of the tourism industry, thereby playing a positive role in the
recovery of Hong Kong's economy. The number of tourists is
expected to increase gradually, and the sales of the Group will
grow in tandem with the accelerated recovery of the retail
industry. The Group will continue to monitor the market situation
and formulate strategies accordingly to capture business
opportunities.

Q2: How did the Group's business perform during the Christmas
holidays and what is the expected sales performance for the
upcoming Lunar New Year holidays?

A2: Local consumption sentiment was still weak as citizens traveled
abroad during the Christmas due to the ease of travel restrictions
in Hong Kong. Consequently, sales of the Group dropped during the
period. Despite the expected increase in outbound traveling during
the Lunar New Year holidays, the reopening of the border between
Hong Kong and Mainland China may bring an increase in the
number of incoming tourists, which is likely to benefit the store
traffic and sales performance. The Group will keep launching
different promotional campaigns and discount offers in order to
maximize sales during the peak season.
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Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.
Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited ("TSL Jewellery” or the "Company”, together with its subsidiaries the "Group”)

(incorporated in Bermuda with limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment
decisions and should not be construed as an offer to transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has
been prepared using the information available to the Company at the time of preparation. No representation or warranty (express or implied) is given as to the accuracy or

completeness of the information herein.

gﬁ Please consider the environment before printing this newsletter.
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